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Job Description
	Job Title
	Job Grade/FLSA
	Department
	Reports To

	Segment Manager
	Grade
Exempt
	Strategic Marketing
	Strategic Marketing Manager

	SUMMARY:  Briefly describe the principal purpose of this position.  Explain how this position assists other areas as necessary in the cooperative effort toward achieving CIW's business goals.

	CornellCookson is currently recruiting within our Strategic Marketing Department to develop, execute and own strategy for one of our growing business segments. This will include developing a deep understanding of assigned segment to create plans for new product development efforts, product planning and promotional initiatives.
The successful candidate will have the skills to understand segment audiences and translate their needs into our product marketing business strategy.  

	ESSENTIAL FUNCTIONS/ACCOUNTABILITIES:  List the four or five major accountabilities (end results) of the position, in order of importance.  Where appropriate identify the activities required to attain each end result and the performance indicators by which results will be appraised (e.g., quality, timeliness, quantity and cost).

		Essential Functions/Accountabilities
	Performance Indicators & Needs Requirements

	
New Product Development
Market research to identify new product and market opportunities within and define them to the organization.

Provide project scope and technical specifications to, and collaborate with engineering team in the NPD process to bring new products to market.  

Financial analysis, forecasts, pricing strategies and competitive analysis for new product initiatives.

Collaborate with all departments to produce relevant and engaging marketing materials/collateral. 

Leading cross-functional teams to introduce new products to the market in accordance with launch schedules. 

.
	

Performance Indicators 
· Meet and exceed project launch schedules and deadlines 
· Meet and exceed revenue expectations as tied to P&L
· Identification of new products, improvements, line extensions or cost savings ideas.

Ability Requirements
· Project management and prioritization
· Communication & Interpersonal skills
· Analytical skills and business acumen
· Able to lead by influence
· Critical Thinking








	
Strategic Initiatives:
Perform product portfolio management for assigned segment, identifying potential gaps and prospects within product roadmaps

Gather competitive intelligence and amass for easy reference.

Manage StageGate process for New Product Development initiatives


	
Performance Indicators
· Impact of inputs into product strategy
· Data analysis identifying product performance trends
· Identifying gaps in CornellCookson’s product portfolio and recommending new product ideas
· Creating marketing plans for new products

Ability Requirements
· Analytical skills and business acumen
· Organization
· Attention to detail

	
Product Promotion:

Act as the link between departments to communicate features and benefits to support marketing strategy. 

Work with Sales and Marketing Communications teams to develop effective marketing campaigns for launched products.

Provide awareness and understanding of applications and use cases for product category.

Assist in the development of marketing plans including product launches, technical documentation, demonstrations, and promotions as required.

	
Performance Indicators
· Working with our Marketing Communications team, output of marketing collateral and sales tools including but not limited to;
· Educational Materials
· Technical Documents
· Brochures and Feature Sheets
· Sell Sheets
· Blogs and other Social Media

Ability Requirements
· Analytical skills and business acumen
· Clear communication skills and Interpersonal Skills
· Attention to detail


	
	




	JOB KNOWLEDGE, SKILLS & ABILITIES:  Describe the skills and abilities required that enable the employee to fulfill the accountabilities in the previous section.

	· High analytical aptitude 
· Strong business acumen
· Understanding of project management and ability to deliver to deadlines
· Leadership – must be able to lead through influence with no direct authority to achieve goals
· Ability to communicate clearly and effectively to both internal and external parties  
· Ability to prioritize workload and multi-task between multiple projects 
· Strong mechanical aptitude


	EDUCATION/EXPERIENCE/CERTIFICATIONS:  List the main criteria which would qualify a new person for this position (e.g., skills, academic degrees, specialized knowledge, experience).

	Required:
· Bachelor’s degree in Marketing or Business. Relevant work experience will be considered.
· Minimum of 3 years experience in Marketing, Sales, or related field  
· 1-3 years experience in product management 
· Experienced with MS Office Suite – specifically Word, PowerPoint and Excel
· Understanding of StageGate, PhaseGate, or similar NPD processes
· Up to 15% travel required
Not required but a plus: 
· MBA 
· Work experience in Manufacturing, Construction or Building Materials 
The successful candidate will have the following qualities:
· Strong sense of responsibility and ownership of work
· Intellectual curiosity – naturally asks “why?”
· High energy and driven to win
· Ability to work both independently and as a team member
· Critical thinker – not afraid to question the “we’ve always done it this way” approach
· Result oriented 

	PHYSICAL DEMANDS/WORK ENVIRONMENT:  Describe the work environment and physical demands associated with the job. 

	
SIT   ___________________          PUSH/PULL ____________________________________                                                 
STAND_________________          WEIGHT LIFTED OR CARRIED_____________________
WALK__________________          REPETITIVE HAND MOVEMENT____________________
BEND__________________          TALK OR HEAR__________________________________
REACH_________________          VISUAL ACUITY_________________________________

WORK ENVIRONMENT: Work performed in a climate controlled office setting.

	APPROVAL SIGNATURES/DATE

	
_________________  
Incumbent
	
_________________
Supervisor
	
_________________
Vice President
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